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Rules

is predominantly assumed to be a negative scenario Value assigned = 0

is predominantly assumed to be a moderately negative scenario Value assigned = 0.5

is predominantly assumed to be a positive scenario Value assigned =1
no clear generalisation, value to be assigned by the designer

through context and experience



Positioning

UX - Led Product positioning. Examining
how the customers interact with the
product and finds insights for improving
how the brand differentiates itself from
its competitors in the market.

BRANDING PERSUASIVE DESIGN
USER PERSONA UX WRITING

Why UX is important to Branding

Branding is Dead, CX Design is King

Branding & UX

i "signing
“Brand 3§
Identity ™

‘Aina Wheater BERCERIRE
1 win §

BRAND
IDENTITY®



https://www.tronebrandenergy.com/blog/why-user-experience-ux-important-branding
https://www.toptal.com/designers/ux/cx-design
https://www.dusted.com/digital/branding-and-user-experience

TENETS OF UX

Positioning

Relatability for the Target

Audience
Target Audience
How clearly target audience persona is )
defined? m— Undefined
Messaging Tonality
Is the message tonality persuasive to the ) : .
Al
target audience Misleading

Key Value Proposition

How clearly is the USP and value conveyed? m—
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Sample - Qualitative

Target Audience

Key Value Proposition Message Tonality

Target Audience
Is clearly defined, details available at user persona definition level.

Message Tonality
Is misleading for the target audience.

. Use of language and keywords which are more relatable to the target segment.

Key Value Proposition
The USP and value is vagulely conveyed creating confusion in the user’s
mind.

' Clear communication of value / services delivered to the user on the Home Page

m studioz



Sample - Quantitative

Target Audience

OF 3

Key Value Proposition Message Tonality

Target Audience
Is clearly defined, details available at user persona definition level.

Message Tonality
Is misleading for the target audience.

. Use of language and keywords which are more relatable to the target segment.

Key Value Proposition 0.5
The USP and value is vagulely conveyed creating confusion in the user’s OF 1
mind.

' Clear communication of value [ services delivered to the user on the Home Page
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Ease of First Use

Identify how easy or hard it is for the
users to onboard onto the application
and get started with using it.

Often called “First Time User Experience
(FTUE)", "Out of Box Experience (OOBE)"

or "Unboxing’.

ONBOARDING STRATEGY COACH MARKS
EMPTY STATES IKEA EFFECT

First Time User Experience

The In depth Onboarding UX Resource

Cuide to onboarding UX Patterns
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https://www.flowmapp.com/glossary-term/first-time-user-experience-ftue
https://userpilot.com/blog/onboarding-ux/
https://uxdesign.cc/menu-of-ux-onboarding-patterns-and-when-to-use-them-3df2e3880fd1

TENETS OF UX

Ease of First Use

from the point of
entry till the completion of first critical task

Ease of Sign up

How smoothly can a user Signup for the
product [ service

Clear Confusing M Flexible Rigid

Trail in the Woods

Can a user figure out a suitable starting point
and journey to get started

Guided Unguided Multiple Trail —m

First Task Gratification

Is the user able to test the waters by completing one task successfully?
Here the system primes the user for their first success on the platform.



Ease of Sign up

Trail in the Woods

First Task Gratification

' The sign up process can be made faster by removing capture of unnecessary
" information.

Trail in the Woods

' Find a task better suited to showcase platform’s value and instill a sense of buy in
from the user
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Ease of Sign up

OF 8
Trail in the Woods
First Task Gratification
OF 3
' The sign up process can be made faster by removing capture of unnecessary
" information.
Trail in the Woods 1.5
OF 2
OF 3

' Find a task better suited to showcase platform’s value and instill a sense of buy in
from the user

m studioz



Way finding

Analysing the user journeys to find if the
product gives enough clues to the users
to guide them to the next steps to
complete the tasks. The application
should be contextually designed so the
user can find his way to relevant
information and tasks.

INFORMATION ARCHITECTURE CARD SORTING
USER JOURNEY PRIMARY [ SECONDARY NAVIGATION

The cost of not finding Information = |

Excellent Beginner's guide to IA

| ow findability & Discoverability
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https://careerfoundry.com/en/blog/ux-design/a-beginners-guide-to-information-architecture/
https://www.nngroup.com/articles/navigation-ia-tests/
http://choo.fis.utoronto.ca/FIS/Courses/LIS2146/feldman.html

TENETS OF UX

Way finding

Structure
Linear Tree Hub & Spoke
Hybrid

Information Grouping

Object Based Task Based Hybrid

Visibility of System Status

Mesh



Base familiarity

To ease in the user to any product or
service, the behavior of key
components should be according to
normalized expectations. The medium,
domain, current trends, and patterns
will play an important role in this.

DOMAIN UNDERSTANDING MEDIUM UNDERSTANDING
UX PATTERNS RECOGNITION OVER RECALL

Apps Dissection : UX Patterns

| ittle Big Things: UX Patterns Steve Krug T |
3 The DESIGN
Recognition over Recall: Leveraging DON'T of EVERY DAY
- : THINGS
Memory in Interface Design MAKE
ME DON

NORMAN

MmOn Sens

Q\Mﬂ' vd
Mclrle
h
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https://brianlovin.com/design-details
https://littlebigdetails.com/
https://ux360.design/recognition-over-recall/
https://ux360.design/recognition-over-recall/

TENETS OF UX

Base familiarity

Test of Time

Classification for design patterns as per prevalent trends

New Timeless Outdated

Patterns and Components Familiarity

Based on medium and Domain

Mostly Conventional Mostly Unconventional

Leads to Expected Outcomes Leads to Unexpected Outcomes
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Steepness of
Learning Curve

The effort needed to put in from user’s
end to learn and use the app effectively.
The starting point depends on the base
Familiarity the app has with other
regular apps.

HELP SUPPORT DOCUMENTATION
USER JOURNEY INSTRUCTIONAL DESIGN GAMIFICATION

| earning Curve Theory,

The Learning Curve Design problem

Help & Support Content

Two types of help your user heeds

User Story
Mapping

m studioz


https://www.valamis.com/hub/learning-curve
https://uxdesign.cc/the-learning-curve-design-problem-4d4dc2965098
https://teamtreehouse.com/library/help-and-support-content
https://teamtreehouse.com/library/help-and-support-content

TENETS OF UX

Steepness of Learning Curve

Learning Models

Blended Learning Coghnitive Learning Continous Learning

Collaborative Learning  Personalised Learning None

Learning Curve

Diminishing Returns Increasing Returns

Performance
Performance

Time Time

Increasing Decreasing Returns Complex Curve

Performance
Performance

Time Time



Vcilue of Prolonged
Use

In order to keep the user engaged and
connected to the application. The time
invested in the system by the user
should lead to better understanding
and increase in value.

DYNAMIC PERSONAS FOMO
PERSONALISATION GAMIFICATION

Designing for Advanced users

UX Curve

MorELLY |
ACTIONABLE

; GAMIFICATION

Mapping

bExperiences

YU-KAI CHOU

THE USER'S JOURNEY
Steymagpeg s i e v i ; JamesKalbach | cumecion naneer s memont xepore speser



https://uxdesign.cc/designing-for-advanced-users-cfc95c058cbd
https://www.researchgate.net/publication/220054595_UX_Curve_A_method_for_evaluating_long-term_user_experience

TENETS OF UX
Value of Prolonged Use

User

System



consistency

Examining the product for overall
consistency. Visual design, Service
Delivery, Customer Support. Overall
consistency helps in providing the user
a consistent experience and can
establish it self as a reliable product /
service

DESIGN SYSTEM BRANDING
ECOSYSTEM MAP USER JOURNEY

GCuide to Designh System
Designing [
I ] Multi-Device MULTISCREEN
nconsistency killed the cat LTI

DEVELOPING FOR
AMULTITUDE OF DEVICES

The best UX is consistent
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https://www.invisionapp.com/inside-design/guide-to-design-systems/
http://www.uxforthemasses.com/ux-design-consistency/
https://blogs.sap.com/2019/03/12/the-best-user-experience-is-consistent-part-1-about-consistency/

TENETS OF UX

Consistency

Channel

Single channel Multi Channel Cross Channel Omni Channel
I I I VAN
1 [l o geict
Voo
Tt o0
Design System

]
How is the design system of the Product/Service defined

Well Defined Undefined

;

Brand

Is the voice/personality of brand consistent throughout the
product/service?

Well Defined Undefined



False Promises

Making false promises to end user for
conversion or other reasons and not
delivering the same will affect user's
perception of brand and hit Credibility
and Trust the user has in the
Product/Service

BUYER’S REMORSE BRANDING [ POSITIONING
HIDDEN MOATS - EG. FREEMIUM DARK UX PATTERNS

Dark Patterns in UX

Sinister UX

Ethics

by Design

Ruined by
Design

How Designers Destroyed the World,

Why I'm loosing faith in UX s
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https://uxdesign.cc/dark-patterns-in-ux-design-7009a83b233c
https://uxplanet.org/sinister-ux-how-to-recognize-and-avoid-dark-ux-patterns-95acdb15767f
https://creativegood.com/blog/21/losing-faith-in-ux.html

TENETS OF UX

False Promises

False Promises

Are there any false promises made by the Product/Service?

Types of False Promises

Hidden Information Misdirection

Impact

What is the impact of the false promise on user



Error Handling

How system deals with, Error propensity
& prevention. Also, how does system
handle the experience once an error
occurs.

ERROR PREVENTION SYSTEM FEEDBACK
BASE FAMILAIRITY AFFORDANCE

UX Guidelines for Error Handling

Frror Messages are an Anti Pattern

Failing Gracefully

@ocr=

Universal Principles
of Design



http://www.userjourneys.com/blog/ux-guidelines-for-error-handling/
https://www.uxmatters.com/mt/archives/2015/11/error-messages-are-an-anti-pattern.php
https://uxmag.com/articles/failing-gracefully

TENETS OF UX

Error Handling

Type of Error

What is the type of the error?

Preventable Error Non Preventable Error

Error Feedback/Communication

How is the feedback of error communicated, Is
its visibility clear?

Clear State visibility Unclear State Visibility

Error Rectification

Are the next steps after the error has occured
clearly stated?

B
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Sensorial Aesthetic

Aesthetic and clean design can
increase the overall value of app UX
and help in improving brand perception
and usabilty for the users.

GESTALT PRINCIPLE VISUAL HIERARCHY DESIGN FOR VOICE
COLOR THEORY [ PSYCHOLOGY TYPOGRAPHY

Designing

Across
Senses

R
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TENETS OF UX
Sensorial Aesthetic

Layout

M Imbalanced Balanced

Typography

Color Palette

M m studioz



TENETS OF UX

Sensorial Aesthetic

Graphic Elements

Static Dynamic

Well used lll Used Well used Il Used

Auditory

Tactile / Haptic



Depth of
Personalisation

Personalisation helps in making a
digital product that is unique and
meaningful for each user. It makes user
feels in control and eventually stay loyal
to the brand

RECOMMENDATIONS PERSONALISATION
USER PERSONA [ JOURNEY DYNAMIC PERSONAS

Progressive Personalisation

Personalisation (Medium)

Navigating the Personalisation Gap R e
o000O0OGOOOOO
100 THINGS
ecoco600000
L N N N N N N N N N
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https://uxdesign.cc/progressive-personalization-designing-a-better-personalized-experience-3b2f0fd392e4
https://uxplanet.org/tagged/personalization
https://uxdesign.cc/navigating-the-personalization-gap-a-2017-field-guide-8ce528b64c2d

TENETS OF UX
Depth of Personalisation

Degrees of Personalisation

Individual

| No Personalisation



Task'lifecycle

Everything on a platform comes
together in form of tasks, which
constitute of various stages and
components. Task Lifecycle takes stock
of journey of a user from triggering a
task to successful completion.

MICROINTERACTIONS m
TASK FLOW ANALYSIS ERROR PROPENSITY

rask flow Analysis

Scenarios and Task flows



https://methods.18f.gov/decide/task-flow-analysis/
https://uxdesign.cc/scenarios-task-flows-how-to-align-design-decisions-with-user-behavior-db5c77a24729

TENETS OF UX

Task Lifecycle

Trigger

System Initiated Manual

Rules

Well Defined Loosely Defined Undefined

Feedback

System provides Clear feedback System provides no feedback

Loops & Modes

Well Defined Undefined

m studioz



Security & Privacy

Security and privacy are important for
the users to feel safe and secure while
using the application. It also affects the

credibility of the brand.

m DARK UX PATTERNS
PRIVACY & SECURITY AUDITS DESIGN ETHICS

GDPR and User Experience

200+ WAYS TO

PROTECT
—6- YOUR 8-

FIRINIEY
XYY}



https://medium.com/@maud.im.marechal/gdpr-user-experience-75b8be569333

TENETS OF UX
Security & Privacy

Currrent Consent Practice

Transparency

Security



Unintended
cgonsequences

Our own central argument as designers
is that humans are complex, and
designing for them is not
straight-forward. So how can we know
what the full effect is from the things we
make? All those complexities of humans
will produce unintended design
consequences.

INTENT-EFFECT MAPPING USER EFFECT
COBRA EFFECT POLARITY MAPPING

Unintented Consequesnces in Design

The Joys of Polarity Mapping

User Feedback in UX Bottlene ks

m studioz
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https://uxdesign.cc/unintended-consequences-in-design-7c652f83cbd3
https://uxmastery.com/the-joys-of-polarity-mapping/
https://speckyboy.com/user-feedback-ux/

TENETS OF UX
Unintended Consequences

Design Decisions with conflicting Polarity

Short Term Conflicts

Long Term Conflicts

User feedback

Effective Feedback Loop No Feedback



Secret'Sauce

Every system has something unique
defined for itself in approach which
helps propagate greater value and
delight over other systems. The
presence of a well-defined secret sauce
strengthens the system by acting as an
attractor and an industry moat.

DOMAIN UNDERSTANDING NOVEL UX
AHA [ DELIGHT MOMENTS EMOTIONAL DESIGN USER JOURNEY MAPPING

s there a formula for delight?

EMOTIONAL

DESIGN Designing for
Emerging

‘Technologies



https://uxmastery.com/formula-delight/

TENETS OF UX
Secret Sauce

Secret Sauce

Eow]
[ l

Visceral Low
Behavioural

Reflective High



